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The Factors Related to Purchasing Over-the-counter Medications Online
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We conducted a Web-based survey of approximately 40 000 Internet users on the purchase of over-the-counter
(OTC) medications online in March 2009. The valid response rate was 97.8% and the number of responses was 39 208,
The number of people who had purchased OTC medications online was 4 653 (11.9%}, prescription medicines 792 (2.0
%7, and medical contact lenses 1 993 (5.1%) . As aresult of the multiple logistic regression analysis, independent varia-
bles with odds ratios (ORs) >»1.5 were experience of purchasing prescription-only medicine online (OR=4.997, 95%CI
=4.288-5.824) , regular supplement use (OR=2.384, 95% C1=2,233-2.548), experience of purchasing colored contact
lenses online (OR=2.206, 95%CI=1.632-2.983), no time to visit drugstores (OR=2.092, 952 CI=1.928-2.270),
usage of Web sites of uncertain reliability (OR=1.992, 95% CI=1.857-2.137), and experience of purchasing therapeu-
tic contact lenses online (OR=1.796, 95% CI1=1:597-2.020) . As some people have purchased prescription-only medi-
cine or medical devices and had problems with drug information sources, the development of awareness of medical and
pharmaceutical supplies and heaith and medical information literacy are key priorities to ensure safe OTC medication

sales systems.

Key words——online shopping; over-the-counter medication; multiple logistic regression; Web-based survey
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Table 1. The Valid Response Number and the Valid Response Rate for Assigned Number
FHEEL (EHHEEEEEYS) )
16-29 1% 30-39 & 4049 50-59 5% 60 2L 1 & &

e 220( 100%) 179(99.4%) 168(100%) 180( 100%) 140(98.6%) 887(98.6%)
i 364 (98.9%) 288( 100%) 300¢ 100%) 311(99.7%) 222(89.9%) 1485(98.0%)
£ 1241(99.4%) 1159(99.8%) 926 (99.9%) 919( 100%) 675( 100%) 4920(99.8%)

%31 {5 203 ( 100%) 179(99.4%) 165(99.4%) 173( 100%) 129(87.2%) 849(97.6%)
Hal " 581(99.0%) 538(99.6%) 411(99.8%) 363( 100%) 288 ( 100%) 2181(99.6%)

| =i - bk 735(99.5%) 66699.7%) .554( 100%) 560(99.8%) 440{ 100%) 2955(99.8%)
i) 844(99.3%) 745(99.9%) 595(99.5%) 629 100%) 507¢99.8%) 3320(99.7%)
HIfE - EE 434(99.8%) 361(99.4%) 333( 100%) 376(99.7%) 312( 100%) 1816 (99.8%)
A - 580(99.5%) | 437(99.8%) 436 (100%) 458( 100%) 342(97.4%) 2253 (99.4%)
F &S] 216(99.5%) 189( 100%) 169 ( 100%) 164(99.4%) 100(74.1%) 838 (95.8%)
Fik 355(99.7%) 285( 100%) 282(99.6%) 258( 100%) 788 (32.0%) 1258(94.9%)
54 1139(99.8%). | 1068(99.9%) 811¢ 100%) 758(99.7%) 572(99.8%) 4348 (99.9%)

7 | #8 191(99.9%) 172( 100%) 153( 100%) 142¢ 100%) 38(27.0%) 696 (87.0%)
B 543 (59.8%) 509 ( 100%) 359(99.7%) 294(99.7%) 256(99.6%) 1961 (99.8%)

£ | HME - bR 692 (39.9%) 634 ( 100%) 508( 100%) 468(99.8%) 288(72.5%) 2590(95.9%)
b= 851(99.9%) 768 ( 100%) 584( 100%) 553( 100%) 462( 100%) 3218(100%)
FE - mWE 425(99.3%) 373( 100%) 324(100%). 320( 100%) 157(51.6%) 1599 (91.5%)
Fu - phER 591( 100%) 466( 100%) 433(100%) 396( 100%) 148(41.6%) 2034(90.7%)

& at 10205(99.6%) | 9016(99.9%) | 7519(99.9%) | 7322(99.9%) | 5154(86.2%) | 39208(57.8%)
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#N:MAHY ELUTHELE,
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ELTEBERPAT1 v VEBMIET o/ FR
AHES 0.05 L7, £EDIV AT« 7 EBHFT
B, BEITERAT 2SI B R At A
AT TR L, RERICXZTEMNEZN
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1. AZEEORYE 77— toEYEEAEK
1239208 A, BREEENEIZIISXTH /.
BB RCERRE S, I ABICHS 5 BT
2% Table 1 ITRY. SfabILRIL E 0BT TS
WTH 9BEETH 0, 60 ZUEOLEICE
G AREINRIZENERIZH Y, B8, Bk, M -
MERTIL S0% LU F THh oz,

AEIEEEOEAN S EEIZ DWW T Table 2 123
. BMIL 52.7% (20666 ), TiEIT 473%
(18 542 £), 4E#hid 41.5L14.05% (Mean+8.D.),
FREEEL 41.9% (16428 4) ThHho/k. Fih, 1D
DEOAHRELTERSS DHIT 42.7% (16742
B) THY, ROLHEDLWERIT MHEE) 25.0
% THok., 1 DULOBENHLEIL 5.8%
(2274 %) ThHbH, BLEAEHELLOIR THREDR
HEl 1.6% Thoi, '

2. Xy MokB3—MAELERKOBARR X
yRIZEDMSMOHHERA L ZEERIT 59.7%
THHH, 20,30, 40 A TRBBH HREN 2 2L
ETHVEMDERESEIDBABESERIZE
<, BIZIBHRTOISUERDEVEESTHH -
(Table 3). )

Zv b TO—RAEEGROBARRE OHEIR
11.9% (4653 4) THhoi, FEREIITIE, 30
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AL 2.0% (7924) Thotk, FOIB5,
ERAEZDROLHOMAEIT 1.1% 416 4), —i
FAEEREERBEELOMEZBAL THWEHFIL
1.0% (376 %) THD, —HREEROHOHEAL
13109% (42774) Thol. BEAD-ITY
A RMIE25.5% (10017 &), {LHESRIL 205%
(80574), RUIZ&45% (17744), Bl »
NAAS—a>%7 b2 X0.6% (2354), ER
a7 bL>X51% (19934) Thoix,
LTOREIZBNT ? M ORER p i <0.001
THY, ERESEMARBICIIEEESHZ L
mrEh, Bl AIS—a %7 L 2XE
10, 20 %A%, EFMI > ¥ 7 b L2 X 20, 30, 40
B, BREARCSERMERENL 0, 50 RARTD
MARBRFOBENE M- .



1130

Vol. 129 (2009)

Table 2. The Attribution of Valid Responser

F v M TO—fR A EE A RS

> p ™
(n=39,208) 41, (n=34,555) HD (1=4,653)
Q, o,
PER B 52.7% 53.1% 49.8% "
'8 47.3% 46.9% 50.2%
SRS+ IS 41.5%14.0 41.5+14.0 41.7+13.5 1.s.
wE Al 41.9% a7% 43.8% w
T EHBEEETHS 3.1% 3.1% 3.1% n.s.
FLINERSEFEENH S 42.1% 41.8% 49.29% ok
it - BEERITEATNS 1.2% 1.1% 2.4% ik
A TE W ET AN 12.2% 10.7% 23.7% Rk
HEBETHD 25.0% 24.7% 26.7% _ **
FICNBBBER AN D 5.6% 5.2% 8.1% i
HiRPTHS 1.5% 1.4% 2.1% : ko
HFRHTHS 11.3% 11.3% . 11.0% n.s.
BREBHD . 5.8% 5.5% 7.8% ok
HEEENS D 0.8% 0.7% 1.2% ok
BEEEENHS 1.0% 0.9% 1.3% *
FHHEERS D . 1.4% 1.2% 2.3% i
BEEOFREHRS S 1.6% 1.5% 2.3% i
HEEREE D B 1.0% 1.0% 1.5% ook
FRUADEERSHD 15% 1.4% 2.6% ik
*1: The comparison of age was #-test and the another comparison was x? test. (% p<{0.05, **: p<0.01, ***: p<0.001, n.s.: not sig-
nificant). ’
Table 3. The Rate Purchasing Each [tem Online According to Age Brackets
B A A ERE DD EAL
ot H MY wdh 619 20098 30395 40495 so-s9 G0l A1EY
(n=909) (1=9,296) (n=9,016) (r=7,511) (#=7,322) (n=5,154)
o NTOWRORALR 23,399 59.7% 51.3% |- 62:6% - G0 552% 40.6%
— % F B 4,653 11.9% 8.0%  10.8% % 104% i
PR R EE B 792 2.0% 1.0%  1.6% 1.9% C2.0% W
MBS - TTYAB 10,017 25.5% 7.3%  18.1%  26.3% 26.0% W
{LEES, _ 8,057 20.5% 8.1% 19.0% 14.8% bk
RU2# 1,774 45% 2.8% 4.1% 4.0% ik
BLrehHAS—-a ¥ X 235 06% S13% 1% 1% ok
ERARS—a s LR 1,993 5.1% 2.9% 9% i

If the adjusted residual is over 2, the number of the table is marked out by gray. *': the purchasing rate: the purchaser number of each item/the number of peo-
ple who had purchased OTC medications (4,653) . *2: the rate of purchasing each item according to age brackets: the purchaser number of each item according to

LE S

age brackets/the numbers according to age brackets. *; x? test (*: p<{0.05, **: p<{0.01, ***: p<{0.001, n.5.: not significant}.

v F TO—BRAEZEROMABROEEIZLD
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bz (Table 2), FHifim & EFREGRE, FEP
OMB OBFRERENSHSNEMN D o, —HARE
mORy M TORMAERE, BHETIN2%, X
BT 12.6%, HIBAICAZ L, Z2WEMNER
12.7%, #iss 12.4%, JuM - #h#E 12.4%, HIE

122%, E- MEI12.1%, BEHE 11.7%, 2
11.1%, JbiE 11.0%, #HiE - ALFE 10.6% TH -
o, MARBRAEZH TIIEWRICIENT, iko
e, FEHE, FROLUSAOHEBEAFER
NHLEDEE, BERDDZANOEAGHEND K.
frit - BERICEE, ZCOTEROZLEFEOBESI,
RV OHRIENHLD L 2EUEENWETH
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Table 4. The Several Factors about the Experience of Purchasing Some Online and Health, Internet

7 Fow T O—RY R EZE LR AR -
(1=39,208) " ge(, (4=34,555) & D (i—4a,653)

F v NTOBAERED
fERL - HFU A 25.5% 21.9% 52.5% bk
i 20.5% 18.4% 36.5% i
Ry 25 4.5% 2.4% 20.0% i
BlLehfihs—arssbL X 0.6% 0.4% 1.9% ook
ERAIS S NLIR 51% 4.4% 10.3% FaE
EAHAERR ong) @k e

HEIC T 2 ERE
BIfE S DR 1 17.3% 16.8% 21.3% Hekek
AR OEBRED 46.6% 46.3% 48.3% *
MAEEFHRCERLTRS 22.6% 22.2% 25.7% P ERk
EFEEHEEHGICERA LTS - 26.0% 23.3% 45.71% ki
T THE D HRIZFHBEHTRD 62.0% 61.2% 67.7% ok

A 2H—Fw FCEETHER ‘
A2 F—Fy hYA FTH LTy M I—REMALEC &N1HD 71.9% 70.5% 82.5% Hak
2THNEFCERS WAV FTEIELECLNHS 11.2% 9.9% 20.9% ek
T FTHAOBRICIIHEOBRAEOFRELSEIITS 59.7% 58.1% 71.7% ok
Fy b= a3 THREBALEZENESHS 51.1% 49.3% 64.2% ok
TS, web ¥ FEERLEZENES 31.9% 31.0% 38.8% whk

* ot test (% p<0.05, ¥ p<0.01, *** p<{0.001, n.s.: not significant).

7. :
Xy MZE 5RO AR Y o
B, %y b CEETIERO—BAEZEROHEALZ
BOAEIZEBHETIE, $XTOHEIRBLTE
BEOHOSNEWAS THEELTREY, B8EE
MNHENE (Table d), Hic, BEAS-TIUR
>k, RUEH, BLehBEIS—a¥ 0 RV

SR, BREILE Y ML XOBARRA S B

ENEFEY 1 M TOMARRAD 28T, —RAE
ERBARRNENFICRBARREOFN 24
PLEDZWHIE THELE.

3. 2w ML MAEXRSEBARBICOWT

Iy MIED2—AEEROMAZRE 4653 4
D20084FE 1 A-12 A0 1 FFCHAL =—HIE
Rhn DA M H BRI 22623 ] (Meant
8.0, hafE 1 {E, BUEME1IETHEo A RBE
WBABREGDOEE 27.7% (1283 &) ONTET
B, EFIR, BE, B5E BEEEELH
Wiz (Tables). B I18icHEINIH, 70y
F1—, OB IR AAEOHAZTEFNFN 106 &
(2.3%), 584 (1.3%), F-ZEHBIEEL 1304

(2.8%) Thork. HERRER AR 2DLH
E, RE - BT SEAESORAOBRICECY
SA N —OREHRD 5 H5—RAEET O A
HIGE BT THo .

FHREDESMAREDOWT 2T EREL
f&lah, —HAEER27H58H 19 FBiCBNT
AREENRS B, ERICX 5 5B O AMEmAS
HoEN H, 7Ry h— s CllERK
FICEBEBERA SN, —F, 10, 20 58{%
T, HERAFYIVES, d-AFNIT 7 RY >

SRR, 371 ) EEKRY), NSAIDs, 17
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Fy MK B ERAERR OB ARERE 792 £ 4%
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Table 5. The Rate Purchasing Over-the-counter Medications According to Age Brackets
BA g EREBABIE®
. B A wpd% 16198 20295 30398k 40~493% SO-S9E% eomulp P UM
() (n=73) (n=1,001) (#=1,173) (n=994) (n=878) (n=130)
PR 1,283 27.7% | 4255% -  3T1%- . 27.5%  224%  23.1%  24.9% ok
ESI2A @HEERERS 1262 27.2%  192% 24.4% [297% 0 292% [ 3% **
B 958 20.7%  26.0% 21.5% 18.9%  16.6% 18.7% kx
BHE 665 14.3%  5.5% 13.1% | . 158%  154%
JREASHI 638 13.8%  20.5% 13.5% 12.9%  11.8% 9.6% ok
AT, BOms, HAmO% 602 13.0%  8.2% 11.3% [ 15.8%. 1 14.0%  13.5%
R TR 519 11.2%  9.6% 10.3% 11.4%  11.4% 122%  n.s.
gz SR E 491 10.6%  6:8% 9.3%  11.9% | 13.2% @ 11.0%
BS, MOH HITAAHVE 42 95%  6.8% 95%  10.6%  9.6%  11.0%  ns.
ZOho iR 426 9.2% 4% 7.4% U I12% 124% 7 114% ok
W& DI 33 6.8% 1-164% B8%. 0  63% 6.4%  5.9%  43% 0
o E UL 288 6.2% [ 315% ¢ 127% 0 6.4% 4.0%  22% 7%
- REH 261 5.6%  2.7% 3.1% 4.4% 53% [ B1% .. BB **
SRASAH 217 4.7%  8.2% 4.8% - 4.9% 4.2% 4.9% 37%  ns.
IR : 214 4.6% 0% | - 64% 9.2%° - 3.2% 9% A%
LT Lilalioh 195 4.2%  8.2% 4.4% 42% 4.8% 3.6% 3.0% s
M2 191 4.1%:. 96% . 51% & 43% 3.7% 2.5% 3.2% o
R HIE 163 3.5% 27%  3.1% 3.6% 3.0% 4.0% 43%  ns.
o T 2 3 160 3.5% | 82% . 55% i 2.9% 32%  23% 24%
I 130 2.8%  1.4% 29%  22% 3.6% 2.7%
Bk 117 2.5%  4.1% 2.7% 1.6% = 26% @ 22%
B - ENEIR 114 2.5%  2.7% 2.1% 1.8% 2.3% 3.5%
5 0 R 113 24%  41% | 38% . 1.6% 27%  1.6%
H, 70w i— 106 2.3%  1.4% 2.7% 2.6% 2.0% 2.2%
IR T LV —gK 105 2.3% 0 96% | 24% 2.6% 20%  2.2% % v
WL B 1k 3% 70 1.5% 6 1.4% 1.3% 8% A% e
[n] =20 Py §:: b 58 1.3% 1.2% 1.2% 7% 6% *

The average number of purchasing OTC drug items per person was 2.2 {tems (5.D.42,3), The median was one item and the mode was one item. *!: The only
purchaser’s rate of over 1% was showed. *2: the purchaser’s rate: purchaser number of each item/the number of person who had purchased OTC medications
{4,653}, *3: the rate of purchasing each item according to age brackets: the purchaser number of each item according to age brackets/the number of people who
had purchased OTC medications according to age brackets (If the adjusted residual is over 2, the number of the table is marked out by gray,). *: x2 test (*: p<

0.05, **: p<0.01, ***: p<{0.001, n.s.: not significant) .

OFEEA B EHIIL 1.4 1.3 (Mean+8.D.),
L 11E, R 1 ETH k. —RAERSR
AR OA S OMAEEAEELOEEREEIT
1.6 8, MW 12 THOEERENASNE
(p<0.001),

FBIEER, WHEORY MCXSMAEED 6 B
PEREHi ORGSR % Table 6 iR . ¥# I 2HF, H,
Ty h—, BRIETESE, MRIERLE, RRA 8
NE), REA KHE), BERM RUIH,

LR IZBNTHPRERVEHBEDOHHE A 4 Th
D, ZhEOEERRUGHOS < OMAF Tk
BRI AETT > Tk,

4. BERCOVWTHHEEZANZEOFTE E

ERCHT A EROATH % 13 WA ORI,
I T 3800 RERCBWTRY T
—AEEDBARBRT OBOFRERICRAT S
BN mMhol (Table7), 2w N TOMALRSY
DETHE, MEEA—H—0 web B FTHRB)
67.7%, 1707 R F—5R—PREOREMND web
YA hTHARB)] 62.0%, TYahoo! MIEL) %
I AT lgool DEEBHMHFBE D web B FTHA
5] 51.9% DFAETH O, v b TCOEHERDICH
T HHHOAFENENS . FOMD web B1 -
ELT MTBUEE S U <I3DAUHRIMIRHELT 2 web
A b 2ERBELUTEELEN, FIRER
36.1% Tho /=, '
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Table 6. The Frequency of Purchasing Each Item Online
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The purchasing frequency on a one-to-six scale. {1: more than twice a
week, 2: around once a week, 3; around once a month, 4: around once per
several months, 5: around once per half year, 6: around once a year) .

5. ZBNCRAT 49 VRAIBDHCED R+ T
O—HEEXREALOBEEROS  —BA
EEROFR Y D TOMARS S, LEERIOMHE
PERICBITAEE, Xy MIBIZRBRENED
FORHEEL TSN EHONMITHDICLED
VAT v RS ET o R SEOPAT 4y
2B SHFOREREZE Table 8§ ITRT. EFNV 2K
EDHRFIL p<0.001 TH D, Hosmer & Lemeshow
DEERRIL p=0.106, HIFIFIHEIL 88.3% Th
Djz. ERECH L THHMEALIS.D. #8A 3
KOMBHNTUEIIEEL 2o .

Fw ALOMAB T DB KREN S R,
ERAEERO Ty b TOMAKE (OR=4.997,

. 95% CI=4.588-5.824), FHRMZEEASOHA

(OR=2.384, 95% CI=2.233-2.548), B L +oMNHHD
S—aF 7 ML XDRy N TORARR (OR
=2.206, 95% CI=1.632-2.983), £&iC (OR=2.092,
95% CI=1.928-2.270), [EZE WER = EHEL AR
i3 web ¥4 L THANS (OR=1.992, 95%Cl=
1.857-2.137), EHEIA LI L XDERy BT
O ALEE (OR=1.796, 95% CI=1.597-2.020),
BEE - M TORE (OR=1.447, 95% CI=1.142—
1.835), MR (OR =1.394, 95% CI = 1.093~-
1.777), FICAESHELZ LGN NS (OR=1.239,
95% CI=1.094-1.403) 2 ETHD, Zv FTOH—

Table 7. The Usage of the Way Getting Drug Information

— I RTEESE M OB A REBR -~
WL (1=34,555) HD (=agsd Ly
i ST B
2 ¥ 53.1% 54.6% n.s.
X P i 23.2% 29.4% hd
Row& A 7 OERE 53.7% 60.4% R
BE E DA R 48.1% 53.4% ok
SRR OEEH AT 24.7% 30.6% i
EFR RGO AIAN - FiE 20.2% 37.2% sk
EHMAFREOMA - FEiE 25.9% 32.8% Hhk
A4S Tl s
EHE 42.7% 56.9% R
Oy, R—bLR—TEDEAD Web HA b 42.3% | 62.0% ok
BUHE A e D Web T | 44.0% 67.7% ik
TEER S U < I ORSRRIEHE 45 Web -1 b 22.0% 36.1% wkck
lYahoo | MBS X T ) goo) OEAFHEER Web - k 31.2% 51.9% ok
ERLUADEOM Web 5 25.2% 29.4% ok

*1p x? test (*: p<{0.05, **: p<{0.01, ***: p<{0.001, n.s.: not significant) ,
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Table 8. The Result of the Multiple Logistic Regression (n=39,208)

OR 95%CI
TR LR

- B P OR

B - @iz EATHD

L TESET SBER LR
HEETHD

KT R BELRFRND
BAVEERTSH S
FRATH3

BLEHANS 2% 7 b XDRy b TORAZER

EFAIFZ XDy M TOEAZER
ERAELMOR Y b TORARR
BEGREEHMICERALTHS

JO, web A FEEFTERLECENBES
E 3 R A E A SR <2

I K (3 22 A5 U AR R R S web Y TR B ™2

pisk

0.370 0.002 1.447 1.142 1.835
0.738 0.000 2.092 1.928 2,270
—0.079 0.037 0.924 0.858 0.995
0.214 0.001 1.239 1.094 1.403
0.332 0.009 1.394 1.093 1.777 -
—0.162 0.003 0.851 0.765 0.946
0.791 0.009 2.206 1.632 2.983
0.586 0.001 1.796 1.597 2.020
1.609 0.000 4.997 4.588 5.824
0.369 0.000 2.384 2.233 2.548
0.131 0.000 1.140 1.066 1.219
—0.090 0.006 0.914 0.857 0.975
0.689 0.000 1.992 1.857 2,137
—2.931 0.000 0.053

Maodel x2test: p<{0.001, Discriminant hitting ratio: 88.3%. The dependent variable: experience of purchasing OTC medications online (0: NO, 1:
YES). The independent variable: 0: NO, 1: YES. *!: “‘websites of uncertain reliability’’ are ‘' personal websites'” and “consulting system websites™,
*2; ‘no use at all”* of a one-to-four scale is *“0: NO'* and another alternative was “1: YES™. #: partial regression coefficient, OR: odds ratie, 95%

CI: 95% confidence interval,
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mer & Lemeshow DHERRid p<0.05 &7 1 ol
ARSAEEG LR, AHERETERERIZON
TE% DEHEEEHELTHRALE,
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THED, MADRY FRIARE 6 BUEOATD
74.4%, EFBIZBT DRy b 12—F—{3H#EE 8811
AANEBEEINTNS, FTETIE, MWRICBITS
Fv FRIARIZEIRHDOEEEL, I EER
EBIIZ BT 5 %y bR &Mk o A 1 85iEx

ZEE LT 20— FEERIER OB Y TETN, &
v b —F—-DOEBRIGEM LU RICE TN A#E
EERLE, ZOBR, 2y b cks—ERAERR
DWEAERRY hI—HF—D 11IXCAHS T, ER
REZES, BEAIY27 M OXRTBL A
HZ—a2F 7 b XOMAENRIEEL T
. BERAEEGPERHI Y2 b2 XHER
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. EFEERR Y P EORAS > MO S AT
ARBHEL THEIL-Y—EHlEEREL TS
Bxy MIFEESRWETHES  EEX50, £k
0L EWE Ry NCOBARBREDRLBTHY
60 FRA L D EHBD T >4 — b EILHEREDN - 7=
TS5, FAEEEEERID BRAEL TV
W ESET 5 REND B,

AEEICB T DRy Mk BBVMRRI 59.7
%THol. —F, THRI19EEREFHADAREE
TEHISEUEDFRY b —F— D 42.1%, 1
F—Fy FARH 2008 2B NTIT 80.9%Y L5
NTW3E, INSORERROZE, WEdHEE
DENBEELTWE EEZ SN, EEHBIN
S REARED B OB B fES ML T
LEHEERNFEEZH W TWD D, BEHED
Fy MIREESY 7S —CENS 5B 450
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B, —F, ARERCA >¥—%y FEABIZBITS
AL, BHREI—EHREL L web 77—
FTHY, Ry FOFIHEERPYF I —BENE
BRBELFRAETHAHEEZ OGN, EBEIDEN
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VB TR E .
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b L2 T 2008 SEICBWTIRBRIEWTH o 7.
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CAE) RXDAFRABLTRILIIFL X
DRFERIEL TS, ki, FRETHANSS
NEEFHEEROS S, REBE (OFI), HERE
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Bl < RFET2WITERY. Lal, BHATKR
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HIIHFENTHE ST, FREEOMAFIEARA
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Dy hTOWMAOTRMHEN o748, B
1E, HERIZBW TRy RRFEICH T D EEEEE A
FELR->THEY, FO/RRENSEEINTY
5,99 k£, BESBECLZWEANSOEER
HOMACETIEERRIIEESHEADF—b
N—DNIZHEET D05, 10 BBt icl T a5+
BL ETHRAMARTEZA LEBEALVEERZ
AFLTOWBRAEITHTH S,

v M2 —MEAEZERBATH DN, BAMK
ENSRBEERD EMADBICT I N —DRGE
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MITBEZHOBOUPBAKREEELSA TS LI

flxns. —F, ERAEERORy FTOBAR
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SNRWESICREREE~OZZHE 2T A 0E
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THRRICAEE RS> TBY, —BHEEDOR:E
HHEIFDHDIZ DV TDRAPREF ENE S,
ARERRED, v bk s —BRAELE OB
AR Ry ML 5ERAERES OB ARR -5
HRLEEENA SR INECHEERD S &
ENTEAEEEETTIRARL, 2y Mok BE
BRAEEHCRETHERBSRSOMARERE N>
ERCEEMIETLIERAOES A H L OM%
BEENER . DD, EESEEZ OO
BERPICEEREL THBD, BECEZEE525b0
THLENISRENFETHHTHEERNHES, L
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MERERSERE, SRS ET TR Ry
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